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Tai Hing Group Announces 2025 Annual Results
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Revenue Grows 7.5% to HK$3.54 Billion
Profit Attributable to Owners of the Company Rises 72.3% to
HK$108 Million
Flexible Multi-Brand and Integration Strategies Gain Traction
Supporting Robust Business Growth

(Hong Kong, 20 March 2026) — Tai Hing Group Holdings Limited (“Tai Hing Group” or the “Group”; stock
code: 6811), a multi-brand casual dining restaurant group with roots in Hong Kong and more than 220
restaurants in Hong Kong, Chinese Mainland and Macau, today announced its annual results for the year
ended 31 December 2025 (the “Review Year” or “FY2025”).

In FY2025, the economic environment remained fraught with uncertainties, and the performance of the
catering industry has yet to see a significant rebound, amidst weak consumer sentiment and heightened
competition. However, benefiting from stable and high-quality food and precise brand promotion strategies,
the Group’s core brands achieved same-store sales growth, and the Group’s revenue increased by 7.5%
year-on-year to approximately HK$3.54 billion. In spite of fluctuations in raw material prices, the Group’s
gross profit remained at 73.5%, through measures such as continuous strengthening of procurement at
source and fostering synergies between its factories in Hong Kong and Chinese Mainland. In addition, the
Group further improved operational efficiency through continuous streamlining of processes and cost
control, driving up operating profit margins of the core brands in Hong Kong and Macau during the Review
Year. Also, with the integration strategy in Chinese Mainland has been bearing fruit, profit attributable to
owners of the Company increased by 72.3% year-on-year to approximately HK$108.1 million.

The Group maintained a healthy financial position with sufficient cash and steady operating cash flows,
which gave it flexibility to navigate through market fluctuations and drive the Group’s long-term
development. As at 31 December 2025, the Group had no bank borrowings and had cash and cash
equivalents of HK$380.4 million. Despite that the complex global political and economic landscape at
present, the Board is confident in the future development of the Group and the Group maintains a stable
dividend policy to reward its shareholders. The Board has proposed a final dividend of HK5.00 cents per
share. Together with the interim dividend of HK3.50 cents per share already paid, the proposed total
dividend will amount to HK8.50 cents per share.
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Mr. Chan Ka Keung, Chairman and Executive Director of Tai Hing Group, said, “In 2025, the consumer
market underwent a structural transformation in Hong Kong and Chinese Mainland, with intense
competition in the catering industry accelerating the process of survival of the fittest. Despite the
challenging business environment, the Group actively planned and responded by deepening its core
brands under a multi-brand strategy, striving to consolidate its strengths and leverage its advantages.
Meanwhile, we proactively captured new opportunities amid market shifts to unlock the Group's business
development potential. These strategies have proven effective and helped add momentum to the Group's
growth.”

Ms. Chan Shuk Fong, Vice Chairman and Executive Director of Tai Hing Group, said, “As we enter
2026, Tai Hing’s management team has successfully upheld its sound management philosophy. By
leveraging stronger operational and management capabilities, and through a focus on product innovation,
brand image upgrades and targeted marketing, we have comprehensively improved operational efficiency
and resilience, thereby increasing the Group's profit margin. Going forward, the Group will continuously
optimise its store network and be prudent in its expansion pace and steadily promote resource integration
and value enhancement among its brands, aiming to build a more solid development path for long-term
growth.”
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About Tai Hing Group Holdings Limited (stock code: 6811)

Tai Hing Group Holdings Limited is a multi-brand casual dining restaurant group with root in Hong Kong, In addition
to its flagship “Tai Hing (K#)” brand, the Group has acquired and being licensed multiple brands, including “Men
Wah Bing Teng (B /KEE)”, “Trusty Congee King (3£15{%)", “Phd Lé ($5EE)”, “Sing Kee Seafood Restaurant (£3
EEEEN)E)”, self-developed and launched “TeaWood (Z5K)”, “Asam Chicken Rice (GiZ:ZkfR)”, “Dimpot (ZLE)”,
“Dumpling City (8% F-#4)", “King Fong Bing Teng (3875 /KEZ)", “Tommy Yummy”, “Tori Yoichi (&1t—)", “Bingle Bingle
(Bingle Bingle Z= d1%1|E & 4])”, “ManShan Taipei (gLl « &dE)”, “On Kim Pot Rice (Z&iagffEER)”, “Bashi Ramen
(—HEH14E)”, “TOKENYO Korean BBQ Cuisine (TOKENYO s )" and “Hing Gor Beef Brisket (BHLE;7 55 i)
Currently, Tai Hing Group has a network of more than 220 restaurants in Hong Kong, Chinese Mainland and Macau.
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